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I. Write short notes on any five of the fDIIGwmg Each answer carries
three marks. e (5%3=15)

1) Web Crawling. 3 o
2) Metadata.
3) NLP. S Ot

4) Data Sources forJournalisis.
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5) CTA. w07,

6)  Social YDia gldks, %
Il. Write abeut essays on g\’ny three of the folln:awmg Each answer. carries
six AgRS. S KN e ,:\ N (3x6=18)
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7) " Describe the significance’of data aﬁé__l'ﬁ_si's"in jaurna!islic storytelling.

8) How do open data resources aid in creating transparency in journalism ?
Give examples.

9) Explain the role of SEO in digital journalism and how it impacts online
" visibility.

10) Discuss the benefits of using social media platforms for audience
engagement in news organisations.

- 11) Explain the concept of content distribution in digital marketing and its
importance for news media.
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lll. Write long essays on any three of the following. Each answer carries
nine marks. (3x9=27)

12) Analyse the current trends in data journalism and their impact on news
reporting. Provide case studies to support your answer.

13) Discuss the importance of maintaining accuracy and credibility in data
Journalism. What methods can be used to verify data sources ?

14) Critically evaluate the role of digital marketing in enhancing the revenue
streams of media organisations.
15) Describe the process. of Using data visualisation software to create
interactive storytelling. Discuss how this impacts user experience.
N>,
16) Explain the challenges f_r:lf building-and managing online communities for
T, v ) ;
news organisations. E{awde strategies for effective management.
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