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B.Com. Degree (CBC5$srSuFple.) Examination, Aptil2021

I

(2014-2018 Admission)
Core Course

2BO3COM : PBINCIPLES OF MABKETING

.uesli.ns E.ch crri-ps

[4ax Marks ]40

low cost ol production thrcuglr mass
prcducl on and dst bution.

2 The palh or network llrrough which lhe products are made avaiable to lhe
clstomea s.a ed

3 s lhe lasl stage in the prodlci liie cyce

s the inlrnsic valle orwonh oi a bEnd in ierms ol money (4xil,=2)

PAFIT B

Answer any four qlestions Each cares 1 mark

5. Whai isiuiLrre market ?

6. Describe markei ng concepls

7. What is promolon ?

8. Deline producl le cycle.

10. Write a nole on p.oduct ne.

Answer any six qlesiions (nol exceeding one page). Each cares 3 marks.

11. Brieily discuss markeiing m x.

12. Expla n the fealures oi modern concept ol marketing

13. How marketirg is b€nelcia lo consumers ? Explain.
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14. Expla n the prcing stratesies ot new producrs

'5 Wlar.ra tha ec niqLe< orproouct po:rionr-g "
1 6. Explain ihe salient teaiures ol touism prcducrs.

l7 DiscLs\ rFe rac_o6 Int'Lenc .q p.odufl n r

14. Dellne a reta ier. Discuss lheirlunctons (6t3=18)

PAFT D

Answerany two questions. Each carries 8 marks

19. Detine marketirg. Expain the ilnctions oi markelng.

20. What is pricing siGregy ? Discuss the difierenttypes oi pricing srraregies.

21. Whal ls b€ndnq ? Expain lhe advantages and disadvanlages ol branding.
(2x8=16)


