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COM3C11 : tvIABKETING MANAGEMENT

SECTION - A

Answer any four queslons Each qleslion canies 1 mark for Pad (a), 3 marks

Ior Parr (b) and 5 marks lor Parr (c)

1. a) Del ne rr.la*eung l\4 !
b) Expaln stralegic l4arkeung P ann ng.

c) Descrlbe f,larketi.g l,4anagemenl Process.

2. a) Deline Consumer Decison lMaking.

b) Expla n Consumer Value.

c) Descrbe Cons!mer salisiaclon a.d Consumer Delighl.

J . Dp1n6 d B,dnd

b) Explain l/arkeling lllyopia.

c) Descibe l!nclions ol packaging.

4 a) Deine Price Lining.

b) Expain Pricing Po cy.

c) Describe diiierenl pric n9 nrethods

5. a) Del ne Ostribltion N,lix.

b) Whai are l,4arketing Channe s ?

c) Expla n Fecenl Trends in Channe Ma.agemenl.
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6. a) Derine Burall',{arkel.

b) Whal are the problems oi rulal markel ng in lndia ?

c) Describe agricultural rnarkellng in lndia. (ax9=36)

SECT]ON B

Answerlhe Jollownq queslons. Each quesiion caries 12 ma.ks

7. a) Explaln Socia, Env ronmenraland Ethlcallssues in markelng.

OB

b) ExpLain Product Lile Cycle.

8. a) Explain lhe slalus ol Consurner Proieclion in lnd a.

OB

b) DiscLrss lactors considered lorihe seleciion oi adverlsing medla. (2N12=24)


