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Answer question 1 and lour olhers AII q uesl ons carry 1 2 rnarks each

L Wrle shorl notes on any lour oi the iollow na.

1) Stakeholders

2) lnternal p!b ics

4) vy Ledbeller Lee

s) Compare adverlsing and Pub c reation

6) Evenl ma.agemenl.

L Enumerale llre various sleps rn a Public reations campaqn How can you
evalLate lhe elfecliveness oi a campaign ?

. Deline corporate comm!nicalon and d scLSS its mportanltoos

V. whal ls a cr sis ? D scuss the Pub cre alion slrateg €siorcris smanagemeni
adopled by the Governrnenl oi Keraa durino the recent floods.

V. Explore ihe oppo.lunities and chalenges pll ioMard by globalization and
lechnology ir the iield of corporale communical on Dlscuss wlh specic

v Slat; lhe prolesslona organizations ol PubLc relatons.

Vll. Analyse the role and responsib ities ol a PF prolessional


