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PAFT A

Answeralllhe quesiions. Each qLreslion carles% mark

1 Whai is Demarket ng ?

2. Explain differenlialed markel ng

3. Whaido you mean by branding ?

4. Whatis l,Iass lvlarket ng ?

PABT B

Answe r an y lour queslions. Each queslon carriesone mark

5. Whatdo you mean by Learning ?

6. Whal is T.ading down ?

7. Explain conven ence goods

I Whal is the concepl of'PACE'?

9. Whatdoyou mean by Brand Equity?

10. Explain Ta.get pricing (4:1=4)
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PART - C

Answerany sixqJeslrons. Each quesfion ca es3 marhs.

1 ] Slale the lactors delermining product posit oning.

12. Slaie lhe importance olconsumerbehaviou..

1 3 Slate lhe advanlages of prod!cl dlversjfication

1 4. Explain lhe reasons ror "producl failure".

15. Whal is 'skimming prce'?

16. Slalethe funclions of middlemen.

1 7. Whal are lhe objeclives oI sa es promotion ?

18. What is personal sel lng ? State ils features. (6x3=18)

OABT- D

Answerany two questions. Each queslion carriesB marks.

1 9. What is marketing ? Stale lhe obstac es in lhe deve opmenl of modern rnarketing.

20. Whai is consumer relenlion ? Slate the need lor consumer reteniion.

21. Whatis pricing ? Slale ihe lnlernal factors lhal aifects pricing. (2r&16)


