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SECTION _A

Answerall4 questlons. Each queston carr es % mark

I Deline rela ing.

2. w-al s rolaillla u)cle '

3. Menlion alewlypesolnon store bared reta ing.

4. Who s a reia er ? (4'Y,=2)

SECTION B

Answer any lou r q !eslion s Each question carrles 1 mark.

5. Whatarelhe objectves ofreiailing ?

6. Whatdoyou rnean by ve rtical markeling syslem ?

7. What is merchandise forecasu ng ?

A. What is retailconiro syster. ?

9. Whatare retailpric ng objecUves ?

1 0. What are the acl vities petlomed by relai inq ?
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(6x3=18)
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Answer a ny six quesuons. Ea c h question carries 3 nrarks

ll. \ryrile ashorl nole on pubtc relalion n retailing.

I 2. Whal are rhe objeclives ot rclaiting ?

13 Whaidoyou mean by relai promoronrnx?

r4. Erplain layoulplanning.

15 Explain the diilereni types oi venical conirot systems.

16. Whalarethe facto rs aifecting retaitt environ ment ?

17. What are the source oi working capiia for relaiting ?

18. How w lyo! eva Lrate merchand se pedormance ?

SECTION.D

Answerany twoqueslions. Each quesrion caffieseightnrarks.

r9. Explain lhe various componenls ot reia promotion straiegy.

20. Who is a reta ler ? What are ihe funcuons oi relaiter ?

21 Explain tlre issues a.d challefges faced by reiait marker. (2xS=1 6)


