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[,lax. We ohtage : 30

PABT_ A

Tlris Parl conslsts of tlvo bunches ol queslons carrying equal welghtage ol one
Each bunch consisls ol lour obleclive type q!esllofs. Answerall

I Chooselhecorreclanswer.

1) refers lo linding or creal ng nevv uses or users ior an exisling

a) Demalrcling

2) Reg sle€d brands arecalled

a) Brand mark

b) overmarketing
d) counier markeling

d) None

3) goods are those which a consumer buys after comparlng lhe
suilablltv, quality, price etc ofdlfierenl brands

a) Convenence b) Specia ily c) lnsistence d) Shoppng

4) 

-,priclng 

is based on the pincipleihat produclshould be posilioned

at the top oi lhe market and mlsl ofler greater value conpaing to other

a) Premlrnr b) Neulral c) Diflerentia d) None (w.=1)

5) markel ng is a stralegy ol enlerlng nlo an un receplive counlry'

s rh6 rc arde.gnr o l'! d.orpa-ia-oflerdnd ndqe \n
llral t occup es r drsrrnel flsce n customei s mind
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8)

ltull[lt I llu]l ll lll

7) The broad producigroLrps within the product rnix are called

isthe ptaciice ofcharqinq a low pice righlfromihe beginning

lo slirnuLate the grcwlh ollhe market andtocapture a large share ol ll (W.=1)

PART- B

Answer any I questions. Each carries a weighl ofone

9)Whal is Zone Pricing ?

10)Explain physical dishbul on

12) Explain manufaclurng Franchise.

13)Whal is Kisok l,4arkeilng ?

I 4) Explain selective distribution.

15) Exp ain money refund otfer.

l6)Whal ls prmary adverlisement ?

17) Explain sky-wril nq .

1 8) What do you rnean by Tu rbo l','larkeling ?

PART C

Answerany six questlons. Each carres a weightoltwo

19) Explain ln detailto consumer reaction io price increase

20)Whalis middle man dstribltion ? Slale lis lunctions

21)Whal do you mean by lr,4 O.B. ? Slaie its disadvanlages

22) Expla I direct se ng slale ils rnitalions

23) Dliiercnllale between publicity and adverl sing
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24) Whal is pelsonal sellinq ? Staie ilslealures.

25)Explain anyiourlypes ol product brand.

26)Whal is labellinq ? Slate ils lunctions. (W. =6:2=12)

PART- D

Answeranytwo questions. Each queslion carrles a weightage offour.

27)What sE Comrne.ce ? Slaie the recenllrends in E-Commerce.

28)What is Promolion mix ? Slale lh€ iactors atlect ng promoton mix.

29) DeiinelarQelmarkeiing. State ls advantages. (W. = 2!a=8)


