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CORE COURSE IN COMI\4EBCE
2BO3 COM : principtes of Marketing

(2014 Admn. Onwards)

T me :3 Holrs N1ax. Marks r40

PART A

Answer allqlesiions. Each canies 1t) rrark.

1. Depanmenlal store sa
a) Smarr relait store

b) Medium rcta lstore

c) Large rela store

3 Block capital s also calted as

a) Varable cap tat

c) Capta

a) cosr
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PAFT-B

Answeranytourqlesiions. Each carr esl mark.

5. Who sawho esaer?

6 Whatis channeloldisrr irlto. ?

7. Who is an auctioreer?

L Deline marketinq concepi.

9. Name anynro promolion m x varjabte.

10. Whal s niernet marketing ? (a:1=4)

PART C

Answerany six queslions. Each carries3 marks.

11. Whal are lhe Iu nction s ol a who esa e trader ?

12. Explain lh e various p cevaiabtes.

13. Stale lhe reasons lorthe laslergroMh of tnterner marketinq.

14 Whalare rhe € ernenls or rnarkeling mx ?

I 5 Exp ain lhe d flerenl rnelhods ol selling.

16. Whatarethe seruces rendered by retaiterstolhe consumers ?

17. Dislinguish benveen selling and rnarketing.

18. Whal are the esseniial oi modern rnarketing concepl ? (6x3=18)

PART_ D

Answe r any lwo quesiions. Each carrles 8 rnarks.

'i9. Deline productmix. Wlrat are lhe lactorc determiningihe product rn x ?

20. Explain lhe lactors governing lhe choice oi channets ot d stribution.

21. Discuss the role played by markeiinq in ihe modern wond (ZxB=16)


