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PABT A

An<werallqu.<lon5.Eachq-esrioncd IFsr:1drI

2. The disiribuuon channe n whlch onLv one iniermediary is ca ed

3 Theon y revenue producing element nthenra eiingmixis

4. tVooern -ra.halrrq bogins and Enor wrhlh5

PABT B

Answer a ny tour qu esuons. Each quesiion carr es 1 mark

5. Whaiis markel ng ?

6. What is producl mix ?

7. Whatis going rale pricing ?

8. What is social markeiing ?

L Who isa relailer ?

10. whalis brand equily ? (4x1=a)
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PART C

Answerany sixq!estions (Nolexceeding onepage). Each quesl on carres3 rnarks

1 1 . What are the elements of markerlng rnix ?

12. What s markeisegmentalion ?

1 3. Whal are lhe advantages ol good packaging ?

14. Whar slabeilng ?

15. Who is a m dd emen ?

16. What s price skimming ? Explainlhe reasons loradopling th s policy

17 What is internei marketing ?

18. Whal are ihe elemenls ol service rn arkeling ? (613=18)

PAFT D

Answerany lwoquest ons. Each queslioi cafilesS marks.

19. Whal is PLC ? Dtscussthe slages ot PLC.

20. What is markeling ? Discuss thelunctonsol markeling.

,I WndIoo yo. nean bychannels o'ois|ibution ? D "cLcs lre actoFlobe
considered in selecling channels (2x8=16)


