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1. What is Cuslomer rete.lion ?

2. Whal is meant by post purch

3. What is ac.ulluralion ?

4. Whal is Cuslom€r loyallu? \

(6,1=6)

Answerany 6 qu€slions. Each quesrion canies 2 marks.

7. 'Consumer vs Cuslomed -Conlrasl,

8. Whatare lhe difiercnl lypes ol refercnce srcups ? Oiscuss.

9. Discuss aboul the 'dittusion process'.

l0. Biel the characlerislics ol 'Social Class'.

1 1 . Clad{y lhe concepl oi 'Consumer Confomity'.
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12. Whal do you mean by consumer allllude ?

13. D scuss lhe concepl ol comp! sive buy n9

I 4. Whv soc al straliiicalion is mporla nl in sludy no consume r behaviou r ? 1612=12)

PAFIT C

Answer any 4 qleslofs. Each.queslon carries 3 rnarks

15 Slale psychoanaylic lheory ol consumer behavoLr

16. Biety expla n the behavioura patiern oi lndian consumers.

17. Expain consumer righls as lisled ln Consurner Proleclon Acl 1986

18. Det ne cull!re and explain lhe characterisiics oi cullure.

19. Discuss the behavio! ral laclorc lhal nlluence buyinq process ol consumer

20. Explain the role ol lamily ln consumel buylnq decsron.

. PART - D

Answer any 2 q!eslions, Each queslion carles 5 marks-

2 Dp ine' - o_ p .rl s'a, io_ EYplan _he la.lors "1pr1nq' u. ro4 p .dr s..l on.

22 tan ,ra..-ipdu 'o.,<ps o. oe-l\ing he aotv.toa o et..arce. ond
purchase behaviour oi consLr'iiei-s/polef llqllconsumers Disc!ss.

23. Whal ls ndusiriar blying ? Exp ain the laclo6 inlluencing induslrial buying

24. Cmss cultural consumer behav o!r creales probjems n cross cullure markeling.'
Exprain. (215=10)


