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MCJ 3C 10: ADVERTISING

Time r 3 Hours lr4ax N4arks : 60

Answer Oueslon 1 and Four olhers. Allquestions carry 12 marks each.

l. Write shoa( noles on any lour ol lhe fo ow ng.

2 Jingle.
3. Posit oning.
4 Cosl per lhousand (CPl,l).

5. Og vy and Vlalher.

6 Brand ambassador.
Il. Enumerate ihe va ous slages ol an advertsemenl campaign.
lll. Cornparc and contrast llre strenglh and weakness of difierenl Niledia lor

adverlis ng

lV. The luture ol adveriislng is lhe lnlernel'Bl Gales. Commenl.
V. Staie the mportani parls ol a prinl advedisernenl copy. Describe iher

role and f!nclions wllh suitable examples.
vl. Delail lhe slruclure of Advertjsing agencies.
Vll. Prepare a print advertsernenl lor a new llashing soap lo be launched

shortly. Wrle a noie on lhe targel aud ence, USP, and olher aspecls of
lhe adverlisemenl.

Vlll. Wriie a shorl note on lhe varioLrs professional organ zal ons in the

. adverusing lield.


