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PART A
(Very Short Answe,

Answer all the queslions Each question cafi es one rnark.

1. Whal is lMa*eting ?

2. Explan your idea aboul Team Wolk

3. Deiine lvlarkel segmenlatior.

4. Whal ls Ta.gel marketing ?

5 Explan theierm direci markeiing.

6. Whal s an Adverrisement copy ?

PABT B
(short Answer)

Answer any six quesuons. Each quesllon carries2 marks.

8. Whal are lhe dlfierenl channels ol markel ng ?

L Whal is lva*eting mt ?

10. Whal do you mean by Macro markelinq environmenl
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1 1 . Briel y narraie the concept ol Online rnarkellng.

12. Whal is l4arketing l4yopa ?

1 3. Whal is your idea about ethical aspecls ot adverlising ?

14. Explain llre lerm Brandinq

, PART C
(Essay)

Answer any four questions Each quesi on caries 3 marks.

15. What is lhe imporlance 01 marketing ?

1 6. Brielly expla n th e dimens ons ol prcd'rcl mix.

17 What arc the drawbacks of CR[,] programme ?

18. Breliy expla n the lunctions ot a salesnran.

1 9. Wlrat are the characler slics oi Green markel ng ?

20. Why Beaiionship marketinq in business s imporlant ?

PABT D
(Lons Essay)

Answer any two qLesions. Each queslion carries 5 rnarks.

21. Expla n briefly the lactors afleciingihe pricing.

22. Brieily_expair the concepl ol Producl iie cycle.

23. DrscLssorely.hF nponar'polSo' d n6oiJ - nd+pl19 ll'eproou.lc

24. 'Adverrising s or y ev1 when t advertises €villhings. Based on the phrase

explain brielly the ethica aspects oi adverl semenl in an orqan salion. (215=1 0)
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