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SECTION - A

Answer anylour qleslions n lh s Seciion Each queslion ca(les 1 mark 1or

Parl (a). 3 marks jor Pad {b) and 5 marks lor Pad (c).

1. a) Whal is A DA Concepi in Advensing ?

b) Distnglrsh be een Market Skinning'and tdatuet Penetratan ptcns

c) Evaiuate the sisnilicarce ol Asriculluralr',larkelrng in lnda.

2 a) Conpate a Cote Prcduct' and an Augnented tuaduct' w lh an example.

b) Conme.i on the 1e.nis: (a) Producl Ranqe (b) Producl Li.e a.d
r.l o od.,.V \{rrt"r rolpc.

c) Oullne the ieatures underlying an eiiective Advedislng Copy.

3. a) Whar is rneant by Ditlerentiate.J Matketing Strategy ?

b) Anayse lhe lealures ol strong brands wilh vard exampes.

c) 70% 01 users become polenlia c!siome6 aner an experiential markeling

E;aluate the eilectiveness ol Evenl Markeling in lhe recent scenario.

i. d/ t.odJ d t-p t6 n. 9arrnq - d- o- doo Aov6rl tr I rpt od.

b) Compare and Conirast P!blic Flelallons wilh P!blic y

c) llluslraie the Unelhica issles n the lied ol Markeling.
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5 a) Whal s lhe basic dilference belvteen Habilual'buying behavtout a^d
'vaiety seeking behaviour among coisumers ?

b) G ve yourcommenls on Celebrily Advedising as a Ma*eling sl.alegy w lh

c) Vemon ( 1966) discussed I ve slages n I he P roducl L Ie Cycle' . Ei umerale

6 a) Whar a.e Jingles and Slosans n Advedisins ?

b) Enurnerate llre elements n Green Markelins Mix.

c) Analyse the Cullurallaclors inil!enclng Consumer Behavourwirh exarnples
(4r9=36)

SECTION B

Answerlhe two queslions n lh s Section. Each queslion carries 12 marks.

7. a) Assume thal you are the I'larkeling Manager lor an MNC Company p annlng
lo lalnch cosmelic producls in a melro cily. Decde on how you would
segmenr lhe market. E aborale.

OR

b) "Markelins Myopia coud evenlually .esist you. business trom growth
Keepins this in mind, address the causes and eifects oi Markeling [4yopia.
Also, explaln how Fe alionship Marketing cou d be used etfeclively lo address
th s issue.

L a) P ctur se rhe ehallen66! i:rced by LlNcs durins Rural Mlrleiins in lndia and
describe whai proinoiioa:il,lools could be suggesledlo overcome th6 issue.

oB rl i'
b) How are lhe lunciions 01 Wholesalers diflerent lrom lhose oi F€tailers t

Exp ain. (2x12=24)


