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PAET A

Answer allquestions Each queslon carries 1 mark.

I Deiine consumer behaviour.

2. What is pice d scrim nalion ?

3. What is advedisement copy ,
4. Whal s saes promation ?

5. Deiine CF[,{

6. Whal s green marketing ?

PART B

Answer any 6 qlestions Each quesllon car es 2 marks

7 Whal are lhe components ol micro markel ng environment ?

8. Stale ihe rmponanc€ otbranding.

I Stale any lour stralegies oi product m t
10. Discuss lhe variabes ol dernographic markel segmenlallon.

11. Discuss lhe lools of consumer sales promotion.

l2 State any loLr qua ties ol a good salesman

1 3. Stale the components ol CR L,l programm es

14. Disclss areen markelins elfods. l6x2=12)
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PAFT_C

Answer any 4 questions Each question carr es 3 marks.

1 5, Siate ihe characie.lsiics ol markeling.

1 5. Whar are rhe staqes of product lile cyc e ?

17. Discuss lhe lunctions ol advedisnq.

18. Discuss lhe elements ol markel ng proriollon rnix.

19. Discuss lhe aciiviles in physica dislrbLlon.

20. Expain lhe sgnilcance ol green markeling. (4x3=12t

PART D

Answer any 2 queslons. Each question carries 5 marks.

21. D-"line rnarketirg mix. Siale iis mpoi(ance and componenls.

22. Da'ina pric 19. E.prr'n rte vr' ou< pri..q >l " eo es.

23. What s personalseling ? Slate ils iealurcs and objeclives.

24. Whal s direcl markeiing ? Explain its benellis and limiial ons. (2:5=1 0)


